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The article substantiates the culturological essence of the enculturation process in terms of social engineering.
The notions of "enculturation™ and "social engineering" are considered from a culturological point of view. The
author highlights the top mechanisms of "incorporation”, along with the involvement of a person in culture through
the mechanisms of enculturation. The author outlines the key methodological approach to the comprehension of

the process of enculturation in a modern global society.
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Introduction. The scientific and theoretical rele-
vance of addressing the problem of enculturation and
individual life strategy in modern society is associated
with an ambiguous interpretation of the changes occur-
ring within it, and, consequently, the strategic attitudes
which guide a person in their life.

The relevance of a theoretical cultural understand-
ing of the problem of enculturation in modern society
is primarily due to the peculiarities of self-identifica-
tion and adaptation of an individual to the modernized,
technical, constantly changing socio-cultural environ-
ment, fundamentally different from its previous forms.
The categories of "time" and "distance™ have acquired
a different meaning. The process of enculturation is be-
ing implemented under these conditions in two radi-
cally different but interconnected spaces — real and vir-
tual. Modern spaces are subordinated to the processes
of design and engineering. This project is related to so-
cial order, where it contains the idea, the problem and
the social order, as well as the technology of implemen-
tation — algorithm-engineering, by means of which the
goal will be achieved and the set of tasks will be solved.
Social engineering (hereinafter SE) is a set of innova-
tive technological developments aimed at transforming
society in accordance with the political, socio-eco-
nomic, cultural challenges of the time. Also, SE can be
called "human hacking" — the use of methods to obtain
the necessary access to confidential information of an
individual.

Main part. Within the framework of the studied
topic, SE is considered as technologies of the transfor-
mation of socio-cultural reality and an implementation
of the enculturation process in these conditions.

The analysis of the literature on the topic of re-
search has shown a subordination of terms, the func-
tional definition of which is obvious. However, the con-
ceptual apparatus of the process of enculturation and
mechanisms of "inclusion” of an individual in the space
of information and communication technologies is
poorly developed in the literature. The purpose of this
work is to analyse the process of personal encultura-

tion, adaptation to modern conditions through the rela-
tionship of processes and mechanisms of SE as a stage
of modern civilization development, which is charac-
terised by an increase and change in the role of infor-
mation and knowledge in the life of modern society.
Under the conditions of SE, a person creates not only
new objects, but also uses new mechanisms and ways
of building relationships and communications. There-
fore, the peculiarity of the enculturation process in
these conditions is the transition to the independent de-
sign of an individual's existence.

In scientific literature there are several terms used
to characterise the processes of a person's assimilation
of the socio-cultural experience in the society. These
are "enculturation”, "acculturation” and "internalisa-
tion" ("interiorisation™). The first indicates "the process
by which an individual learns the traditional ways of
thinking and acting, specific for the culture to which he
or she belongs" [1]. The second refers to the process of
mutual enrichment of two or more cultures, resulting in
a change (transformation) of the underlying culture.
The third term refers to the transfer of "external” forms
of experience into the "internal" world of the individ-
ual.

In a broad sense, the terms "culturalisation” (K.
Kluckhohn) and "enculturation” (M. Herskovitz) were
first proposed in American cultural anthropology to de-
scribe the processes of social adaptation, which fix the
change in the life of a "socially mature" ("adult™) per-
son — a bearer of the formed personal structures.

Enculturation can be defined as a process of im-
parting general cultural competence to an individual in
relation to the standards of the society in which he/she
lives. This includes mastering the system of value ori-
entations and preferences accepted in society, etiquette
in different life situations, along with common interpre-
tative approaches to different phenomena and events.
Furthermore, this concerns the familiarity in which the
basics of social and political structure, certain
knowledge of national and class traditions, prevailing
morality, morality, world outlook, customs, rites, and
everyday life erudition in social and humanitarian
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knowledge, etc. Enculturation also pertains to the sim-
ilarities with prevailing fashion, styles, symbols, rega-
lia, informal status roles of national authorities, current
intellectual and aesthetic trends, political and cultural
history of the nation, main symbols of national dignity
and pride, etc. [2, ¢. 147]. The means for an individual
to acquire all of this knowledge are predominantly con-
centrated in the home upbringing and general educa-
tion, as well as the totality of social contacts of an indi-
vidual with his or her environment. At the same time, it
should be borne in mind that an individual is not able
to have regular contact with the whole society at once
and receive the necessary cultural information from all
social estates and specialised groups.

The component of the process of personal encul-
turation, as the level of assimilation with cultural
norms, behaviour patterns, actualises the multifaceted
nature of its socio-cultural character, being both the
purpose of culture and a prerequisite for cultural pro-
gress. When considering the process of enculturation, it
should be noted that SE today is a complex self-devel-
oping system, which operates in both real and virtual
environments. Virtual reality, in one way or another, is
a reflection of real reality. Virtual as a natural science
concept became widespread in the 20th century when
quantum theory was created. The concept of artificial
reality was introduced by Myron Krueger in the late
1960s. At the turn of the XX-XXI centuries, the concept
of "virtual" began to gain ground in psychology, peda-
gogy, art, etc. With the development of computer tech-
nology and networks the concepts of a "virtual ma-
chine”, "virtual memory", and "virtual devices" ap-
peared. The historical transformation of content from
the concepts "virtual™ and "real” conveyed all the many
interpretations that led to the combination of "virtual
reality".

Russian researcher N.A. Nosov, founder of the La-
boratory of Virtualism [3], through whom a new inter-
disciplinary direction in science has emerged, com-
bines the physical, social, technical, mental, and bio-
logical nature of a virtual environment’s origin into the
concept of "technical virtual reality".

The problems stated by the topic of the research
has no detailed history and stable trends of study in sci-
entific literature so far. The basic concepts which con-
ditioned the content of the article (enculturation, social
engineering, mechanisms of enculturation) have be-
come the topic of scientific discourse in recent decades.
At the same time, if each of the considered phenomena,
taken as such, has a corresponding "literature of the
question", the aspect of enculturation in the context of
SE seems to be little developed.

With the emergence of virtual reality, complex
software and hardware (computer programs, games, 3D
printers, etc.), the new methods and mechanisms of im-
plementing the process of enculturation have emerged.
Moreover, modern information and communication
technologies, technological tools created on their basis,
and the Internet are becoming more and more popular
in revealing the creative potential of an individual
whilst implementing productive, collective cooperation
to solve common problems.

Informatisation and the widespread introduction
of innovative technologies have contributed to the
emergence of flexible, non-standard forms of employ-
ment, such as remote work.

Professions that can work remotely include pro-
grammers, lawyers, journalists, editors, translators,
when the professions of a salesperson and driver are
gradually being replaced by robots.

According to the Explanatory Dictionary of the
Russian language, the term "remote" means "performed
at a distance". [4].

According to the established practice, non-stand-
ard forms of employment besides remote work include
home-based work and freelancing (performing their ac-
tivities on the basis of a civil-law contract, i.e. there are
no labour relations with the customer and guarantees
ensued from them which are provided to employees by
the labour legislation).

The economic sphere of modern society has mod-
ernised the forms of organisations and increased the
number of market participants with the use of the vir-
tual space. As a direct result of this, virtual banks, busi-
ness incubators, logistics centres, virtual institutes, help
desks, advisory centres, virtual exchanges, offices,
shops, etc. have emerged. Today, the foreign economic
sphere in the virtual space is represented by such con-
cepts as an electronic market, electronic commerce, vir-
tual corporation, and virtual production, etc. [5].

In the modern media space, virtual goods and ser-
vices, virtual wallets and money, (e.g. e-money), have
emerged. This has changed the mechanisms of eco-
nomic, banking and trade relations.

According to forecasts, by 2025 the economic ef-
fect of preexisting technologies will transform the
foundations of the labour market. Many of the tasks
performed by the typical human worker will be par-
tially or fully automated by 2025. Technical devices to-
day can already sort through vast amounts of infor-
mation, interpret human speech and understand com-
mands, along with perceiving people's actions and
intentions. This will allow teachers, medical profes-
sionals, engineers, managers, financiers and adminis-
trators to shift a significant portion of their duties to
computing devices, plus in some cases this could lead
to the complete replacement of humans by computers.
The introduction of new technologies will cut 85 mil-
lion jobs but will be replaced by 97 million new open-
ings. According to experts, they will be more adapted
to the new technological realities in terms of interaction
between people, machines and algorithms [6].

Nevertheless, one of the most actively developing
fields for using innovative mechanisms, tools and tech-
nologies for the enculturation process is the sphere of
education. Practice shows that the process of personal
enculturation in the educational space, where SE tech-
nologies are actively used, not only improves the qual-
ity of learning material, but also helps to develop the
following personal abilities: audiovisual perception,
formation of critical thinking, mastering mass commu-
nication technologies (cinema and video, etc.), learning
to distinguish the key item in an information message,
to understanding the goals of communication, the di-
rection of information flow, transform information,
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plus modifying the information and the information
flow.

Among the modern technologies and methods of
education in the media space is the popular ‘e-learning’
— a distance form or informal methods which can in-
clude social networks, e-coaching/online coaching,
corporate blogs, wikis/online libraries.

However, active informatisation and SE technolo-
gies can influence not only a person's consciousness
and behaviour (perception of information, transforming
a person's cultural and attitudinal orientations), but also
offer new mechanisms of enculturation.

For example, one of the mechanisms used is im-
mersion (from the Late Latin ‘immersio’ - immersion),
which relates to the use of virtual reality and trans-
media. Immersion is a complex unity of multiple media
formats that form a single thematic "universe", capable
of transforming ways of communication and thinking.

Interactivity as a way of interaction at a distance.
The terms "interactivity”, "interactive learning™, "inter-
active methods and techniques of learning™ started to
appear in the late XX century as part of the studies of
psychologists and educators. This could be found in the
sections of textbooks describing the learning process as
communication, cooperation, collaboration of equal
participants (Badmaev B.Ts., Clarin M.V., Serikov
V.V, Polat E.S., etc.).

Computer interactivity is the most developed form
of technical interactivity because the very nature of
computer technologies includes interaction with hu-
mans [7, p.18]. Interactivity is presented as a mecha-
nism of enculturation, in which the interaction of a per-
son within the media space takes place and the feedback
mode in this interaction is of key importance. Due to
interactivity, a person uses ways of self-expression and
actively influences the content and direction of media
processes, gets acquainted and learns new possibilities
of media, whilst freely expressing their opinion, offer-
ing participation in the subsequent dialogue.

One of the spatial mechanisms of enculturation
can be attributed to the "Geography of Communica-
tions", a concept which implies the movement and
compression of space-time, in which it is possible to
communicate, travel, visit Internet libraries, museums
and work without leaving your home. Clear boundaries
between symbolic and material artifacts are being
erased, which, according to J. Volkheimer and A. Jans-
son, justifies the relevance of the development of the
geography of media communications as a new aca-
demic discipline [8, p.13]. The researchers outline their
vision of the geography of communication in several
dimensions:

- ideological and political dimension, where pro-
cesses of the convergence of public and private spheres,
global and local are observed,;

- the technological dimension, where SE technol-
ogies are understood not as a cultural form or instru-
ment of political influence, but as technical means of
communication and technologies mediating experience
and social interactions. The key role of SE technologies
in the emergence and development of different commu-
nities (in the Internet space), new cultural and social

practices (through mobility and interactivity mecha-
nisms), and the organisation of dialogue in online and
real-time modes;

- the "textural” dimension describes the mecha-
nisms and processes of the materialisation of space
through culture [9]. A. Jansson introduces the notion of
"texture", which contains a tripartite dialectic connec-
tion between spatial practices, representations of space
and representational spaces (the dialectic of the mate-
rial, the symbolic and the imaginary). "Texture is a me-
diator not only between the material and symbolic as-
pects of space, but also between the spatial structure
and the communicative agent; between rules and im-
provisations, between then and now" [10, c. 91].

It should be noted that the boundaries between
these dimensions are very arbitrary. Interactive SE
space can have both a physical geography and a "vir-
tual” one, in which each user consumes, disseminates
and produces information. The process of enculturation
acquires a certain speed and mobility, the ease of per-
sonal involvement in a modern “technologised™ culture.

Conclusion. Thus, the process of enculturation is
a long and gradual assimilation by a person of the ways,
norms, and practical recommendations of everyday life.
A person obeys stereotypes, along with the procedures
accepted in a group and in a culture. Enculturation pre-
supposes the presence of such socio-cultural elements
as value and meaningful orientations, procedures for
the development of creative activity, and the totality of
accumulated assets in culture. The most important in
this process for the modern individual is the acquisition
of knowledge.

Undoubtedly, some of the main SE technologies
described are immersion, transmedia, mobility, interac-
tivity, visualisation, etc., which are used in the process
of enculturation as modernised ways (mechanisms) of
modernity. "Geography of communications" —as a way
of accompanying the individual in both the real and vir-
tual spaces. The personality's mastery of convergent
mechanisms and methods in the management of a vir-
tual environment, can determine its attitude to the
awareness of a socio-cultural being, the modernisation
of impression culture, plus the creation of new ethical
and artistic values. Without changing the essence of the
enculturation process, the virtual environment offered
new forms of communication, moved it to an interac-
tive mode of interaction, whilst improving the mecha-
nisms of learning, mastering, adaptation, familiarisa-
tion, distribution, formation, localization, broadcasting,
etc. Overall, this has expanded the qualitative charac-
teristics of the modern Belarusian media space. SE
forms the environment of life, and the social and indi-
vidual memory, whilst at the same time encapsulating
the global sources of knowledge and information. Laws
are being created to prescribe the main strategic direc-
tions for the implementation of state policies, legal
fields, healthcare, education, culture, etc., relating to
the program of development for information, infor-
mation and communication technologies, telecommu-
nications, and high technologies at the present stage of
society development.

The contradictory nature of SE technologies is
that, on the one hand, they expand opportunities for
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self-development, access to knowledge and infor-  A. Manromuc, B. CMOJIbAHUHOB, B. Tapacos.
mation through information and communication tech-  [Onekrponnsiii  pecypc]. — Pexum  mocryma :
nologies, and introduce the concepts of "technologi-  http://vasilievaa.narod.ru/16_4 03.htm. —  Jlara

cal", "computer"”, "informational”, "media", "audiovis-
ual" literacy into the different planes of personal
knowledge. On the other hand, SE technologies can be
used in unlawful ways to influence and manipulate the
personality.
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