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TIIYMAYAJIbHAA 3AITICKA

VY cydacHbIX yMoOBax BsUTIKasi ¥yBara HajJaellla pasBilllll0 KyJIbTypHa-

nasHaBaJIbHara TypbI3My 1 My3eiHal cripaBbl ¥ PacryOminel benapych.

VYiiuBatoubl — akThIyHae — mpadeciiiHae — y3aeMaa3esHHE y  TaiiHe
My3€s3HayCTBa 1 TYphI3MYy MaMDK KpaiHami, BBIBYYIHHE 3aMEKHail MOBHI 1
ynackaHalleHHE MOYHBIX, KaMyHIKaTBIYHBIX, MayJICHUYbIX KaMIETIHIbIM Ha
V3pOyHi, JacTaTKOBBIM Il apbleHTaBaHHS Y KaMyHIKaTbIyHail mpadeciiinaii

acspoa3l, 3'syIseria BeJIbMi aKTyadIbHbIM JJIS CIICUBIIIICTAY IITall TaliHBbl.

Byus0OHa-MeTaibIaHbI KOMILIEKC na By420Ha JBICTIBITITIHE
“CreurspMiHajoris Ha 3aMeXHail MoBe” pacmpaliaBaHbl JUIsl  CTYADHTAY
cnenpisuibHaci 1-23 01 12 MyseiiHas crpaBa 1 axoBa TICTOPBIKA-KyJIbTypHal
cnajubiHbl (ma HampaMmkKax) 1 Mae NPaKThIUHYIO0 HakipaBaHacib. I[Iparpama
By4Y30HaH NBICUBIUIIHGI “CreuTapMiHaIOris Ha 3aMeKHal MOBE” TIphI3HAYaHA J1JIs
VaackaHaJeHHS BaJIOJaHHS 3aMEXHail MOBal 1 ajJmnaBsjiac MmayaTkoBamy Y3poVHIO
HaBy4aHHs. AcaOiiBacib Jaq3eHail By430HAil JBICHBIUIIHEI ¥ THIM, IITO SHA
HaKipaBaHa HE TOJbKI Ha TMaBBIIDPHHE  V3pOYHS CTYIPHTAYy Yy BaJOJaHHI
ryTapKkoBail 3aMeXHail MOBall, ajie 1 Ha BBIBYYDHHE 0a3aBail TOpPMIHAJIOTI, sSKas
BBIKAPBICTOYBaeLlla ¥ ByCHail 1 MICbMOBall KaMyHIKalpll Yy raiiHe My3ehHail

CIPaBBbI, aXOBbI KYJIbTYpHAl CIIaUbIHbI 1 TYPbI3ME.

[IpananaBaHas AbICUBIIUIIHA 3'SyJsS€LA JArTYHbIM J1a/1aTKaM JIBICIBIILIIIH Ma
BBIBYUDHHI 3aMEXHail MOBBI 1 MHPO(UIBHBIX JBICHBIILIIIH IMa CHEHbIIbHACI 1
npbI3HaYaHa JUIsl ajeiiara pa3Bilisi MOYHBIX HaBbIKay OyaydbIX CIEUbIsUIICTAY Y
rajiine My3esi3HaycTBa 1 Typsi3My. [Iparpama apbsieHTaBaHa Ha CTyJIPHTay po3Hara
y3poyHIO BajogaHHS MoBail. AcaOmiBacip Aajn3eHail ByysOHall JbICUBIIUIIHEL ¥
ThIM, IITO SIHA HaKipaBaHbl Ha BBIBYYSHHE TAPMIHAJOTII, sIKas BBIKAPHICTOYBAELLIA

¥ rajiHe TypbhI3My 1 My3esi3HayCTBa, 1 Mae yYHIBEpCaJIbHBI XapaKTap.



MbhTta HaByuaHHs - (apMipaBaHHE CIEUbIUIbHAN  KaMyHIKAaTbIyHal
IHIIaMOYHall ~ KaMMOETAHLbIl  CTyJIPHTAY Ha  Y3pOYHI, JacTaTKOBBIM TSt

apbICHTaBaHHs ¥ KaMyHIKaThIYHaM npadeciiiHail acspoa3i.
3amausl AeICIBILIIHG "CHenTIpMiHAIOTIS (Ha 3aMeXHal MOBe)™:

— Kapd3KIIbIs, CICTAMATHIZAIbIA 1 Pa3BILIE CHEUBISIIBHBIX MpadeciiHbIX
KaMYHIKaThIYHBIX HaBbIKAY;

— (apmipaBaHHE Beaay JEKCIUHara MaTdpbLiIy 1 KaMyHIKaThIYHAM
rpaMaThiki JJig BBIKApbICTaHHA Y TmpadeciiiHail a3eiiHacii Ha
3aMe)KHal MOBE;

— pa3BilLI€ KaMYHIKaTBIYHBIX YMEHHSAY Ba YCIX Bigax MayieHdan
n3eiHacti (MayieHHe, aya3ipaBaHHe, YbITAHHE);

— pa3Biué 370JbHACI Ja npadeciiHpIX HaBbIKaX 3HOCIH Ha 3aMe)XHal

MOB€.
v BI;IHiKy BBIBYYOHHA ,ZIBIC]_IBIHJIiHBI CTYASHT IaBIHEH BCOalb.

1. cnenibihiky mpadeciitHaii cicTIMBI 3aMEKHAN MOBBI ¥ SITO JIEKCIYHBIM 1

rpaMaTbIYHbIM ACIICKTAaXx;

2. npadeciiHbli HOPMBI J13€JaBOTa 3HOCIH, a Takcama IpaBuIbl
MayJieHdara dThIKETY, SKisl Ja3BAJISIONb CTYAYHTAM 3()EKThIVHA BHIKAPBICTOYBAIID

3aMEeXHYI0 MOBY ¥ Oyayd4ait nmpadeciiinail 13eiHaciii;

3. cnenpbipiky cBaéil Oyayuail mpadeciiiHail a3eifHacii 3 MITal
cBaboJHara BbIKA3BaHHS 1 amneisBaHHS [aJ3€HbIMI ¥ TajliHe My3esi3HayCTBa,

axoBbl KyJIbTYpHall CHIaubIHbI, MI>KHAPOAHArA 1 YHYTpaHsTra TYyphI3MY.

VY BBIHIKY BBIBYUSHHS ABICUBIIIIIHBI CTYIPHT MaBIHEH yMEIlb:

— aHajii3aBallb 1HIIAMOYHBI TAIKCT 3 Mas3ilblidi Aro CTPYKTYPHBIX,
JIEKCIYHBIX 1 CTBIIICTBIYHBIX aca0IiBacIleil;

— amepbIpaBallb PO3HBIMI BiJlaMi MayjeHual a3edHacill (raBapiHHE,

ayn3ipaBaHHE, YbITAaHHE, IMTCHMO);



- BeCIll 3HOCIHBI mTpadeciiiHara XapakTapy Ha 3aMeXHail MOBE,
CHaJTy4aroubl JIbISUIArYHbIA 1 MAHATATT9HBIST POPMBI MayICHHS;

- ybITallb MpadeciiiHylo JiTapaTypy Ha 3aMeXHall MOBE;

— pa3yMelrb 1HIIaMOYHYIO TaBOpKY ¥ a0'éMe mparpaMHaii TOMaThIKI;

—  BBIKapBICTOYBallb  3aMEXHYI0 MOBY ¥  sKaclll IHCTpyMEHTa
npadeciitHaii 13eiHacui: nepakiaja i padeppipaBanHe npadeciiiHpIX 1 HABYKOBBIX
TOKCTAy, BBICTYIUICHHE 3 TMyOJi4Hail TmpaMoBaif, CKJIaJaHHE J3€JIaBOU
JaKyMEHTAallbl1, PaBsI3€HHE IKCKYPCIH.

VY BBIHIKY BBIBYYSHHS JIBICIBIILIIHBI CTY3HT MaBIHEH BaJIO1Allb:

- MeTajami aHatizy 1 padepripaBaHHs 1HIIIAMOYHAra TIKCTY;

- acHoBaMi mpadeciiiHa-apbleHTaBaHail MOBBI;

- HaBbIKaMI Mepakiiaay npagdeciiiHa-apbleHTaBaHbIX TIKCTAY;

— MpaBilJiaMi 3€71aBOra THIKETY;

—  HaBbIKami paOOThI 3 3aMEXHBIMI KpBIHIIIaM1 1 JliTaparypail ¥ rajiHe
KyJIbTYpHal CIIaAYbIHBI 1 TYphI3Ma.

Janzenas ApicupliUliHa Martpadye HasyHaAcLl Beday Ma pO3HBbIX HalpaMmKax
npadeciiinaii 1 HenpadeciitHait 13eiiHaci. SIHa Ykirodae 3 csi0e TOMBbI, SKis [lecHa
3BSI3aHBI 3 BeJlaMi § HACTYIHBIX JBICIBITUIH: «['ICTOPBIS 1 apraHizaibis TypbI3MY»,
«TypoicTeruabl maTAHIBI benapyci», «Tropbist Typei3My», a Takcama «I'icTopbis
benapyci ¥ KaHTIKCIle CyCBETHBIX IIbIBLTI3albIN», «My3eliHas crpaBa», «AXoBa
TiCTOpBIKA-KYJIbTYpHAN CHAAYbIHBDY 1 1 IHIIBIMI BYUdOHBIMI JIBICIBITUIIHAMI, KIS
ciyKallp nagMypKam y HaObIIl npadeciiHbIX BeAay Ia HalpaMKy MagpbIXTOYKI
“KynpTypHasi CiaJublHa 1 TYpBI3M .

Jlns apmipaBaHHs 1 pa3Billllsd 1aJ3¢HBIX HaBBIKAY BBIKAPHICTOYBAIOIIA K
TPaJABIIBINHBIS, TaK 1 1HABAIIBIMHBISI METAbI, SKisl 1a3BaJIsAIONb HE aOMsDKOYBAIla
KarHITBIYHBIM ~ 3aCBa€HHEM  BBIByYaeMail  JBICHBIUIHBL  JIBICIBITIIIHA
npajayrieKBae MpaBsi3eHHEe caMacTOMHAM TBOpYall Mpallbl ma 1HJbIB1IyaJbHbIM

MONIYKY 1 TPA3eHTaIlbll iH(papMallpli a BRIOpaHBIX HAmpaMKax. 3 TITald MITai



CTyIAPHTaM [UJIsl camacToWHara padepbipaBaHHE TMpanaHyolla apThIKYJIbl 3

3aMEXHBIX Yacoricay 1 ra3er, Bijpa MaTIPbIsJIbl HA 3aMEXHal MOBE.

Ilepanik cpoakay JBIITHOCTBIKI BbIHIKAy By4Y0Hall [a3eiHacui

CTYAIHTAY

Apranizanpli  camMacToiiHaii  pa®OTBI  CTYIPHTAY  MpaayrieaKBac
NaJpBIXTOYKY CTYAPHTamMi HEaOXOIHbIX 1H(apMalbIMHBIX MaTIpbLsIay 1A

aJIllaBCIHBIX TOMaAx, HpaHCTayHCHBIX Y TOMATBIYHBIM IIJIAHC IIparpamMal.

I[JI?I IIBI}IFHOCTI)IKi K&MHGTBHHBIi CTYIIBHT&SJI npaayricaKxaida BbIKAPBICTAHHC

HACTYMHBIX CPOJIKAY:

— HaIliCaHHE CJIOVHIKAaBBIX JbIKTAHTAY Ia aCOOHBIX pa3/3enax Kypca;

— MICHMOBBIS TIEPaKIabl, 1HABIBIAYaTIbHBIS 1 TPYNABbIA 33JlaHHI 1A pa3A3enax
BY4Y20HAH JBICIBIIUIIHBI;

— caMacToiiHasi MaApBIXTOYKa 1 TPA3EHTalblsl TNpaekTay 1ma abpaHaii
CTYJPHTaMI TAME;

— pacmparioyka 1 Tpd3€HTalblsl  JplsuIoray, TIKCTay, aynpié - 1

BIJIPaMaTIpbIsIay AJisl ayAbIpaBaHHS.

BriHikoBasi ag3HaKa KaMIETIHIIBII CTYIPHTA MpPaayrie/KBae MpaBsiI3eHHE

IK3aMEHY.

3rogHa 3 BYYPOHBIM IJIaHAM Ta JbICHBIUIIHE» CrenrepMuHoIorHs (Ha
3amMexHaid MoBe) " mpaayriemxaHa 268 ranasid, 3 ix 150 raa3iH — ayIbITOPHbIS
MPaKTHIUHBISA 3aHATKI. [IpamexkaBas GopMa KaHTPOJIIO — 3alliK, pIKaMeHIyeMas

KaH4aTKoBas (oopMa KaHTPOIIO-ICIIBIT.



2. TOAPOTBIYHBI PA3/I3EJI
2.1. SMECT BYUYSGEHAI'A MATOPLISUIA

Part 1. The Introduction
Toma 1. Types of Tourism

Tourism and its history. Development of mass tourism. The role of travel
industry in economy of the country. Peoples’ reasons for travelling, personal
motives. Traditional and special types of tourism. World-famous events and
attractions. Ecotourism. Adventure tourism. Business tourism. Cultural tourism.
Sport tourism. Medical tourism. Religious tourism and other types.

Toma 2. Traveling by Air

Travelling by air. Booking tickets online. At the airport. At the check-in
counter. Weight luggage rules. On board the plane. Advantages and disadvantages
of travelling by air. Flying is fun. Conveniences that make the flight enjoyable and
safe.

Toma 3. Traveling by Train

Going by train. Express trains, international and domestic trains. Types of
carries. At the railway station. At the booking office. E-ticketing. Facilities in the
train. Advantages and disadvantages of travelling by train. Some dos and don’ts for
travelers.

Toma 4. Traveling by Sea

Going by sea. Cruise is a popular way of travelling by sea. Around the world
cruise. On board of a big ship or liner. Conveniences in cabins and on board of the
ship. Yachting is extreme sport. Advantages and disadvantages of travelling by
sea. The most famous regions in the world for the development of cruise travelling.

Trma 5. Going through the Border

Customs form. Customs control. The list of forbidden things carrying

through the custom. Customs Declaration. Passport control. Getting a visa

procedure. Insurance for travelling abroad. Medical care and safety during the trip.



Toma 6. At a Hotel
Searching the accommodation. Types of the hotels: resorts, motels, B&B,
inns, eco-hotels, hostels and so on. Hotel reservation. Room classification.
Checking-in and checking-out procedure. Hotel service and room amenities.
Animation and leisure time for guests in hotels. World-famous hotels and hotel
chains.
Toma 7. Catering and Eating Out
Place where to eat during the trip. Types of eating out places: restaurants,
self-service restaurants, cafes, take out cafes, ale-&-pie houses, coffee shops and
others. Make an order to the waiter. Service in the restaurant. Traditions and
national cuisine of different countries, eating habits. Belorussian national cuisine.
Trma 8. Sightseeing and Tours
Planning the tour. Out-of-the-country travelling. Sights of the well-known
cities. Interesting historical and cultural objects and sites in the world. National
parks, Dreamlands, Disneyland and must-see places around the world. Belorussian
fascinating places.
Toma 9. Tours and Excursions
Organizing process of tours and excursions. Organization of a good tour.
Choosing the itinerary on the map and using the guidebook. Couch tour, hiking
tour, interactive tour, adventure and science discoveries, tours for children. Main
secrets of the guide profession. Communication and guiding methods and
techniques.
Toma 10. Tourism in Belarus
World tendencies in tourism industry. The infrastructure and transportation
in Belarus. Perspective direction of the Belorussian tourism. Ecotourism and
agrotourism. Sport and recreation. Holidays and tourist-attractive events in
Belarus. The main place of interaction in Belarus. Main achievements and

problems of Belorussian tourism.

Part 2. Tourism Industry
9



Toma 11. Working in Tourism. Careers and Jobs
Jobs in tourism and hospitality industries. Manager, consultant, guide,
courier, ticket and reservation agent, and their essential duties and responsibilities.
Skills and abilities. Find a job. How to write CV, resume and Cover Letter. A job
interview. Steps for job promotion.
Toma 12. Business English in Tourism
Leadership of the travel company. Creation of the image of the company.
Staff members and their working relations. Writing official documents and letters.
Making telephone calls and discussions. Negotiations, presentations and meetings.
Professional ethic and corporative culture.
Toma 13. Tour Operators
Creation and promotion of a packaged tours. High and low seasons in
different countries and resorts. Patterns sales of package holidays. Hotel
contracting and transporting in tourism business. Insurance and visa support.
Direct and indirect operating costs. Belorussian tour operators. Problems of
equipment and infrastructure. Hospitality service.
Toma 14. Tour Agencies
The retail travel agent. Selling tours techniques. Internet is the best friend for
travel agent. How to make people buy the tour: psychology and steps for success.
Establish the clients’ priorities. Read clients’ thoughts. Tailor-made holidays
satisfy peoples’ needs. Promotion of the Belorussian national heritage. Foreign
tourist attraction.
Toma 15. Tour Promotion
SWAT- analysis and searching of the tourist market. The potential ways of
tourism. Promotional activity tools. Copywriting and brochures. Exhibition and
tour presentation. Advertising and PR campaign. Public information center.

National and regional tourism in Belarus.

Toma 16. Customer Service in Tourism

10



Care about tourists’ needs. Classification of international visitors.
Transportation, accommodation, catering, entertainment. Tourists complains and
dissatisfaction. Handling a difficult situation. Ethic and tourism. Welcoming
clients and foreign visitors. Communication with clients and service in the travel
industry.

Toma 17. Tourist Attraction and Entertainment

Animation during the tours and in hotels. Attraction for different kinds of
tourist. Animation for children. Animation is a profession and job. Events and
holidays in hotels and resorts. Summer camps and guests houses. Visiting theme
parks. Shopping. Sport and competition during the holiday. Communicative skills
of animators.

Part 3. History and Heritage Protection
Toma 18. The Main Historical Periods

History and development of Belorussian lands. Periods in Belorussian
history. Ethnic groups in the territory of Belarus. The development of old towns
and countryside. The most prominent persons and events in Polatsk and Turau
Principalities. Ragvalod, Ragneda, Vladimir, Izyaslau, Useslau “the Magician”.
The Christianity in Belorussian lands. Yeufrasiniya Polatskaya.

Toma 19. The Great Lithuanian Principality

The main reasons for the Great Lithuanian Principality foundation. The
Crusaders and Tatar invader. Gedymin, Alherd, Keistut and Yhaila. Golden Age in
Belorussian history and Vitaut. Feudal system and the relation between peasants
and property owners. The power of the aristocracy and administrative system of
the Principality.

Toma 20. The Period of Rech Paspolitaya

The relationship with the Poland and Moscow Kingdoms. The reasons for
the creation the union between Poland and Lithuania. Rech Paspolitaya creation
conditions. The most prominent people in culture and politics: Mikalai Radzivil

“the Black”, Dr. Francysk Skaryna, Symon Polatski and others. The wars of the
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17-18" centuries. The division of the Rech Paspolitaya. Belarus as a part of Russia
territories.
Toma 21. Belarus before and after WWII

Belarus in the Great October Revolution and World War |I. The Soviet
period in the history of Belarus. Industrialization and Collectivization.
International situation before the Il World War in Europe. Belarus during the 11
World War. The destruction, genocide and battles on the Belorussian lands.
Belarus after the Il World War: renovation and the threat of the “Cold” war.
Belarus and its independence in 1991. Modern Republic of Belarus.

Trma 22. Heritage Protection

Historic Preservation. Convention 1972. UNESCO World Heritage List.
Types of World Heritage Sites. World Heritage Sites in Danger. The Criteria for
Selection to be included on the World Heritage List. Restoration and renovation of
the architectural buildings.

Tama 23. World-famous Tourist Sites in Belarus

World Cultural and Natural Heritage sites. UNESCO World Heritage Sites
in Belarus: Belovezhskaya Pushcha National Park, Mir Castle, Nesvizh Palace and
Park Ensemble, the Struve Arc. Sites nominated to join UNESCO World Heritage
List. The heritage promotion and attraction of the tourists.

Toma 24. Working in Museum

Departments of the museum. Exhibition practice and educational programs.
Museum events and public activity. The preservation and restoration of the
museum collections and objects. Job positions in museums: executive director,
project manager, curator of collection, curator of education, PR-manager, research
assistant, conservator. Job requirements and qualifications.

Toma 25. World Museums

Outstanding museums of the world. Museums of Europe and America. The
British Museum, the Louvre, the Hermitage, the Metropolitan Museum, the
Dresden Gallery, the Museum of Madame Tussauds and others. Unusual museums.

Harry Potter Museum, the Spy Museum in Washington, the Body Museum in the
12



Netherlands and many others. Directions of museum work. Belorussian museums.
National Art Museum. Museum of the History of the Great Patriotic War and

others.
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3 TIPAKTBIYHBI PA3/I3EJI
3.1 ThmaTbIka NPAKTBIYHBIX 3aHATKAY
Jlexcika-rpamaThiuHas TAMa - BsAyubl pasnzen BMK, makonbki goOpae
BaJOJJaHHE JIEKCIKail 1 TrpaMaThlKail 3aMeXHa MOBBI 3'Aylsfenlia acHOYHBIM
acmeKkTaM ryTtapkoBail mpakTbeiki. [Ipana Haj ryrapkoBail Tomail mpaayrieakBae
JIBa MOMAaHTBI: Ta-Tieplliae, IdTa AakKThIBI3allbld HagyHara ¥ CTyIPHTa 3amnacy
aCHOYHal JIEKCIKI Ia TAME 1 BBIMPAIlOyKa Ha 0a3e ratara MaTAPhITy MayJIeHUYbIX
HaBBIKAY; Ma-Ipyroe, yBOJ HOBara JEKCIYHara i rpamarblyHara MaTipbLsuly, sKi
abciyroyBae JaJa3€HYH0 TAMY. ACHOVHBIMI BiJaMml MpakThlUHAW J3eMHAacIl
3'SYNSIONIAa TPIHIPOBAUHBISA MPaKThIKaBaHHI, HaKipaBaHbIi Ha 3aMallaBaHHE
rpaMatblyHara MaTdIpbISTy, AaKThIBI3aIblI0 BbIByYaHal JIEKCIKi, BBIPAIlOYKY
MPAKTHIYHBIX HABBIKAY MEpakiiany, yAacKaHaJECHHE TAXHIKI YbITaHHS, aANpaioyKy
HABBIKAY MayJIeHYall KaMyHIKaIlbll ¥ CITyalbIHHBIX JbIsUIOTaX.
Toma 1. Types of Tourism
Task 1 Read the text and explain the main difference between the tourist and
traveller

Difference between tourist and traveller

Before analysing the various types of tourism, let us see the difference
between tourist and traveller: a helpful distinction that will help us better
understand the latest forms of tourism.

A tourist is distinguished by the length of his trip from an excursionist, who
is away from his usual residence for less than 24 hours, or a weekend. The purpose
of travel must also enter into the definition of tourism. Many people travel entirely
for the purpose of recreation or pleasure; they are people on holiday. Other people
travel for reasons of health. Other people travel to visit friends or relatives, a
reason that has become more important because of increased mobility throughout
the world. Still others travel in order to educate themselves because travel is
broadening. All of these people are generally considered tourists since the primary
reason for their trips is recreation. People who are travelling on business are also
included in most tourist statistics. Among them are businessmen and government
officials on specific missions, as well as people attending meetings or conventions.

Many people among those travelling on business often combine pleasure
with their work. They also use the same transportation, accommodation, and
catering facilities as the holiday tourists.

14



The tourist follows an itinerary organised by others or found on the Internet,
where there is no room for schedule changes. He experiences the unexpected as a
problem to be solved. He travels in groups or participates in guided tours. He stays
in hotels and goes around with his camera around his neck. He eats food he knows
and does not go out of his comfort zone.

On the other hand, the traveller goes to discover a place to lose himself in it
and to experience it. He studies his destination and organises a travel itinerary
based on his interests. Unlike the tourist, the traveller follows his instincts,
welcomes the unexpected and turns it into a moment of personal growth. He talks
to locals, eats local cuisine and prefers the kind of travel and accommodation that
allows him to get to know his destination, such as guest houses.

As we have seen, the difference between tourists and travellers is stark, but
only if one uses a highly characterised idea of the two figures. In reality, the
difference is much more nuanced, and tourists and travellers may be more similar
than one imagines.

Task 2 Read the text and characterize the diferrent types of visitors
The WTO’s definition of the traveller moves away from the concept of the

‘visitor’ and distinguishes between the ‘tourist’ and the ‘excursionist.” In fact,
travellers can be categorised in four ways:

. Domestic visitors;

. International visitors;
. International tourists;
. Excursionists.

The Domestic Visitor

For statistical purposes, the term ‘domestic visitor’ describes any person
residing in a country, who travels to a place within the country, outside his/her
usual environment for a period not exceeding 12 months and whose main purpose
of visit is other than an activity for which he/she is paid within the place visited.

Domestic tourism is very significant in world tourism as it represents, on
average, over 80 per cent of all tourism movements.

The International Visitor
The term international visitor describes any person visiting a country other

than that in which he or she has usual place of residence but outside his/her usual
environment for a period not exceeding 12 months and whose main purpose of

15
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visit is other than the exercise of an activity remunerated from within the country
visited.

Two factors differentiate visitors from other international travellers: their
country of residence and their motivation for travel.

Certain types of travellers are excluded from the category of ‘tourist’ for
reasons other than that of residency. These are:

. people travelling for political reasons; refugees;

. people travelling for political / professional reasons: migrants,
members of the armed forces, diplomats, embassy staff;

. people travelling for professional reasons: nomads, border
workers, seasonal workers, couriers;

. people sent abroad by their companies or government. These are
considered residents of the country where they normally live (temporary
immigrants);

. transit passengers and permanent immigrants.

Classification of International Visitors

People who travel to work in a foreign country and are paid by this country
have different motives for travelling than other visitors to the country. The WTO
has devised a system of classifying international travellers into visitors who should
be included in international tourism statistics and those who should not.

It is often difficult to identify and classify accurately each traveller in the
global movement of people crossing borders: Are they in transit? Are they in
transit for more or less than 24 hours? Are they remaining in the airport or staying
at an airport hotel? Will they visit the town? And so on.

The International Tourist

A visitor whose length of stay in a country reaches or exceeds 24 hours, thus
spending at least one night in the visited country, is classified as a tourist. If his
length of stay in the country is less than 24 hours he is categorised as a same-day
visitor.

International tourists are defined as temporary visitors staying at least 24
hours in a country whose motive for travel can be described as being either for:

leisure (pleasure, holidays, health, study, religion or sport); or for: business,
family or work assignments.

CLASSIFICATION OF INTERNATIONAL VISITORS

16
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1. Foreign air or ship crews docked or in layover and who use the
accommodation establishments of the country visited.

2. Persons who arrive in a country abroad cruise ships (as defined
by the International Maritime Organisation (IMO, 1965) and who spend the
night abroad ship even when disembarking for one of more day visits.

3. Crews who are not residents of the country visited and who stay
in the country for the day.

4.  Visitors who arrive and leave the same day for: leisure,
recreation and holidays; visiting friends and relatives; business and
professional purposes; health treatment; religion/pilgrimages; and other
tourism purposes, including transit day visitors en route or from their
destination countries.

5.  As defined by the United Nations in the Recommendations on
Statistics of International Migration, 1980.

6. Who do not leave the transit area of the airport or the port,
including transfer between airports and ports.

7. As defined by the United Nations High Commissioner for
Refugees, 1967.

8.  When they travel from their country of origin to the duty station
and vice versa

(including household servants and dependents accompanying or joining

The Excursionist or the Same-Day Visitor

The excursionist is a foreign visitor whose stay does not exceed 24 hours.
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The economic impact of the international excursionist is very important to
small isolated countries which receive cruise-ship passengers.

In fact, visitors spending the night on ship board are classified as same- day
visitors and not tourists. The excursionist therefore does not spend the night in the
country he is visiting.

It is difficult, however, to determine the tourism definition of a short trip.

Generally, a journey is considered to be a trip when a minimum distance has
been covered or when there has been a change of administrative district.

Commuting (daily journeys between home and work) and shopping trips are
excluded from the excursionist category.

The business excursionist is generally an official representative or an agent
travelling for his company. If his journey is not considered to be commuting to
work he is registered in international tourism statistics. However, some countries
now apply special restrictions when it comes to classifying the business
excursionist.

They are either excluded from the international tourist classification or
recorded in a category apart, even if they stay overnight in the country.

Excursionist tourism is particularly important for small insular countries like
the Caribbean Islands. A large proportion of their market is tourists who arrive on
cruise ships going out during the day but actually accommodated on board.

Task 3 Read the text and discuss in pairs pros and cons of mass tourism
Five main categories of tourism

Broadly speaking, there are three main forms of tourism based on the
destination and country of departure, according to the UNWTO: domestic tourism,
inbound tourism, and outbound tourism.

Domestic tourism

Domestic tourism is defined as traveling within your own country of
residence, either for business or leisure purposes.

It’s usually much easier to organize than international travel, since you don’t
need additional paperwork, health checks, and you can simply take a domestic
flight, bus, or train ride to your destination. You can enjoy domestic tourism
wherever you live. Domestic tourism offers an exciting and unique way to
experience the beauty of your own country.Even if you don’t leave your city.For
example, if you live in London and go to Manchester for the weekend, this is

18


https://www.unwto.org/glossary-tourism-terms

domestic tourism. Language barriers and culture shock are also not a factor in
domestic tourism (at least not in the majority of cases), making it less stressful.

Domestic tourism is a fun and inexpensive way to explore your home
country.The classic road trip is probably the most popular form of domestic
tourism. No matter where in the world you live, you can load up your car,
motorcycle, or bicycle and set out on an adventure. Every country has camping and
hiking opportunities.

Domestic tourism is more common in some countries than in others.
Generally, domestic tourism is more popular in larger countries. For example,
domestic tourism is extremely popular in the United States, Japan, Germany,
China, and India.

Inbound tourism

When you enter another country, this is inbound tourism for the destination
country. For example, if you travel from the USA to Spain, this is inbound tourism
for Spain.

Inbound tourism is also a form of international tourism. This means that you
need to prepare all necessary paperwork in advance, as well as take care of
additional formalities as needed, such as vaccinations and health checks.

Outbound tourism

In outbound tourism, you go from your own country to another one. If we
take the same example as in the previous section, if you go from the USA to Spain,
this is outbound tourism for the USA, since you’re leaving the country.

Outbound tourism is a form of international travel and comes with its own
set of formal requirements.

Travel agents are familiar with those and might make traveling easier — but
independent travelers can also venture on their own and take care of their own
paperwork. Many online travel agencies are specialized in outbound tourism.

Two more categories characterize the impact of tourism on local community

Mass tourism

Mass tourism refers to the movement of a large number of organized tourists
to popular holiday destinations for recreational purposes. Mass tourism is a form of
tourism that involves tens of thousands of people going to the same resort often at
the same time of year. It is the most popular form of tourism as it is often the
cheapest way to holiday and is often sold as a Package Deal.
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It is a phenomenon which is characterized by the use of standardized
package products and mass consumption. Conceptually, this type of tourism
features standardized leisure products and experiences packaged for mass tourist
consumption. A package deal is one in which all of the tourists needs are catered
all by one company. These needs include travel/flights, activities, accommodation
and sometimes food.

These types of holiday are often the opposite to sustainable tourism, extreme
tourism and ecological tourism. There are many types of mass tourism, including
skiing in the mountains, sunbathing on a beach, visiting a theme park (eg Euro
Disney near Paris) or taking a cruise. Governments and local people often support
mass tourism because it generates a lot of income for local areas.

Over the last twenty years there has been a growing awareness of the impact
tourism has on the environment and societies in which tourism takes place. As
mass tourism first developed along the Spanish coast and other areas, there was
little concern for the negative impacts that tourism was having on the environment
of the area or on the lives of the people living in the area.

Sustainable tourism

In recent years, concepts such as eco-tourism, responsible tourism and
sustainable tourism have emerged. This is as a result of more research being
undertaken into the range of impacts tourism creates and the ways in which these
impacts can be managed more carefully.

As opposed to mass tourism that sees places like Rome, Paris and Venice
invaded by tourists every year, sustainable and slow tourism has developed to
counteract climate change and is the primary trend of the last decade.

Sustainable tourism aims to get in touch with a place while fully respecting
the community and local culture. Therefore, minimising one’s environmental
impact and preserving the authenticity of a destination and its natural resources is
crucial for those who choose to travel sustainably.

Task 4 Read the description of some popular types of tourism. Compose and
act out dialogues on the topic of what types of tourism are the most popular among
different categories of the population. Look for different systematisations of
existing types of tourism on the Internet and discuss what other interesting modern
types of tourism you would add to the list. Consider which of the listed types of
tourism you would put in first place

TEXT The types of tourism according to motivation for travelling

20



We could also define the different tourism types based on the travelers’
motivations, goals, and needs. These can be broken down into 8 main types of
tourism:

Business tourism

This type of tourism involves travelling to different locations to attend to
business issues or work. In business tourism, individuals still work according to
their regular schedule, but the difference is they are doing it away from their
typical workplaces.Business tourism or business travel is a subset of tourism in
which travelers go to another location (domestic or international) for professional
reasons, such as to: meet with business partners or prospects, attend an event,
conference, or trade show, visit another office location of the same company
Examples of activities that happen in business travel include attending seminars,
trade fairs, meetings, conferences — that kind of thing.

Business tourism doesn’t involve tours, per se, but it does involve booking
into a hotel and eating and spending money in the local community and so it
appears on this list. Sometimes, business travelers are extending their trips for
leisure or are combining the two under what is now known as “Bleisure” (from
business and leisure).

Cultural tourism

Cultural tourism is a form of tourism where the goal is to seek out cultural
experiences. On a cultural tour, you might attend festivals and events, visit
historical sites and monuments, explore museums, and galleries, take language
classes or cooking classes, and participate in traditional activities.

Cultural tourism is an increasingly popular form of travel as it allows people
to immerse themselves in different cultures and gain a more global perspective. If
you’re passionate about other cultures, cultural tourism is probably your idea of a
dream vacation, where you get to experience another country’s cultural heritage,
such as architectural monuments, literature, religion, festivals, theater, music,
cuisine, and more.

Because of the rich tapestry of its history, Europe is a popular destination for
cultural tourism, and many European countries see a large number of tourists each
year. For those who want to travel to experience different cultures, UNESCO’s list
of world heritage sites might be a list worth exploring, as it regroups the most
significant cultural and natural sites of the whole world. Cultural tourism also
provides economic opportunities for locals.

Religious tourism
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Religious tourism is one of the oldest forms of tourism. Religious tourism,
also known as faith tourism, is a growing trend, where travelers visit places that are
either the birthplace of a major figure in their religious faith, memorialize
important events in their religion, or simply experience the culture and spiritual
practices of another faith. Pilgrimages can also be considered religious tourism.
Non-religious people can also participate in religious tourism by visiting religious
sites and learning about the history of various religions.

Leisure tourism

Leisure tourism is a broad category that can encompass many different
things: adventure tourism, ecotourism, cultural tourism, urban tourism, and more.
Leisure tourism is simply defined as tourism during your free time, in which you
relax and experience a different environment than your own. Local tourist
attractions are often a major focus of leisure tourism, although you might very well
decide to chill in your resort complex and simply book a bunch of spa treatments,
for example.

Food tourism

Food is also a major motivator for many leisure travelers: many tourists visit
new destinations to taste authentic local foods. Food tourism can be considered a
subset of leisure tourism.

Speaking of buffets — there anyone who doesn’t love good food? Many
tourists simply follow their taste buds and choose their holiday destinations based
on the things they want to eat.
Popular destinations for food tourism include Italy, Spain, France, and Japan and if
you’re in any one of these destinations or a particular location that’s known for
nice food that I haven’t named just make sure your marketing includes a picture of
whatever’s local and delicious. It’s what I call “a delicious type of tourism*.

Health and wellness tourism

This type of tourism is gaining more and more popularity with the general
societal increase in concerns over mental health. Health and wellness tourism
refers to a type of travel where individuals seek to improve their physical, mental,
or emotional well-being through various activities and experiences. This can
include visiting destinations that offer health and wellness programs, such as yoga
retreats, spas, or wellness resorts, or engaging in activities like hiking, meditation,
or nutrition workshops. The focus of this type of tourism is on promoting personal
health and well-being, rather than simply sightseeing or entertainment.

Shopping tourism
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Who doesn’t love coming back with a suitcase full of exotic items, brand-
new clothes, or new gadgets? Shopping tourism is a popular type of travel among
those who want to get a hold of brands and objects that aren’t locally available, be
it clothes, food, jewelry, souvenirs, electronics, or something entirely different.
Fashion tourism is a subset of shopping tourism and among the top tourist
destinations for it are cities like Milan, New York, Paris, London, and more.

Urban tourism

Urban tourism is a form of tourism that is hugely popular among different
demographics, from backpackers to luxury travelers and from recent graduates to
retirees. Top urban tourist destinations in 2022 include Paris, Dubai, Amsterdam,
Madrid, Rome, London, and New York, among others, and attract a large number
of international tourists each year. In the top 100 list compiled by Euromonitor
International, Europe is the most represented continent, with 40 cities out of 100.

Sports tourism

Sports or adventure tourism is another type of leisure tourism that is related
to a sports activity, such as rafting, skiing, snowboarding, surfing, diving, cycling,
and more. Sports tourism is a type of tourism that involves attending sporting
events or participating in sports activities. Sports events, such as marathons, golf
tournaments, and international sporting competitions, can draw large numbers of
visitors to a destination. Sports tourism might also be related to traveling to see a
major sporting event, such as, for example, the Olympics or the FIFA World Cup.

Rural tourism

Rural tourism is popular with vacationers who need a break from the hustle
and bustle of city life. Travellers visit remote areas in order to get a taste of
something simpler — often for cheaper than anything is available in the big city.
Typically, it’s a form of sustainable tourism where you go to remote, rural areas to
experience a simpler lifestyle and a calmer, less polluted environment.

This type of tourism isn’t as rooted in tours or tourist attractions so much as
others. It is more concerned with the the visitor experience. It’s about escaping
from one’s usual environment and experiencing life as other people live it, away
from the noise of the hoi polloi.

Local people might benefit from rural tourism in many different ways, while
visitors might engage in different tourism activities, such as hiking, orienteering,
hunting, fishing, and more.

Oftentimes, countryside tourism is about experiencing an event as opposed
to seeing some great thing or exploring some particular environment. These types
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of events are listed by Unesco — the united nation world tourism collective —
alongside famous buildings and cities, so you know we’re serious.

Mountain tourism

If you love nature, going to the mountains might be the best way to spend
your holidays. Mountain tourism is popular among sports enthusiasts, as it offers
lots of opportunities to be active in nature: skiing, hiking, and mountain biking
being just a few of the many.

Sustainability has been a major consideration in mountain tourism in recent
years, because mountains often have fragile ecosystems that cannot tolerate a huge
number of visitors or mass tourism. Itineraries follow mountain trails and visitors
are often not allowed to stray off the path or camp outside designated areas.

Ecotourism

Ecotourists visit exotic destinations to view pristine, fragile, and undisturbed
natural environments. Visiting places that have not been affected by human
interference. The goal is to experience these places while leaving as little impact
on the environment as possible. Ecotourism is sometimes referred to as sustainable
tourism. Ecotourists aim to leave the environment as it was or better than when
they arrived. The focus is on conservation. Ecotourists try to improve the well
being of the environment and local people in the region. Ecotourism is quickly
gaining in popularity as more and more people become interested in conservation
and environmentalism.

One major benefit to ecotourism is that some of the money that tourists bring
into the country is put into preserving the environment that they are visiting. This
makes for a very sustainable form of tourism.

Voluntourism

Voluntourism is a combination of tourism and volunteering. A voluntourist
travels to a destination to do volunteer work. Usually for a charity organization. In
their off time, voluntourists usually explore their travel destination like a normal
tourist. This is becoming a major part of the tourism industry.

The volunteer work could be building homes, working in agriculture,
teaching, etc. Anyone can take a volunteer vacation but you really need to have an
in-demand skill for the work to be worthwhile. This is one of the more
controversial types of tourism. Before taking a volunteer vacation, you have to do
your homework to make sure that your work will be worthwhile. Sometimes
volunteer work can do more harm than good.
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Geneology Tourism

Genealogy tourism is a type of tourism where travelers visit the places their
ancestors came from. This could be recent ancestry or distant ancestry. This type of
tourism is much more common in countries with a high level of emigration.

Genealogy tourism is quickly growing in popularity because of the rise in
interest in DNA testing from companies like Ancestry.com and 23andme.com. For
less than $100 people can find out exactly where in the world their ancestors
originated. As the technology develops, these services get more and more accurate.
In some cases, they can pinpoint exact villages where your ancestors lived
hundreds of years ago.

Many people travel — but for completely different reasons

People travel for many different reasons and in many different ways — which
means the travel industry has to adapt to travelers’ needs.

Beyond the ones we listed, there are plenty of other types of tourism, such as
medical tourism, religious tourism, wellness tourism, dark tourism, and more.
Broadly speaking, however, we could consider leisure and business tourism to be
among the two main categories based on travelers’ motivation.

Additional text
A World Guide to Good Manners: how not to behave badly abroad
By Norman Ramshaw

Traveling to all corners of the world gets easier and easier. We live in a
global village, but how well do we know and understand each other?

We live in a global village, but this doesn't mean that we all behave in the
same way.

o Greetings

How should you behave when you meet someone for the first time? An
American or Canadian shakes your hand firms while looking you straight in the
eyes. In many parts of Asia, there is no physical contact at all. In Japan, you should
bow, and the more respect you want to show, the deeper you should bow. In
Thailand, the greeting is made by pressing both hands together at the chest, as if
you are praying, and bowing your head slightly. In both countries, eye contact is
avoided as a sign of respect.

* Clothes
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Many countries have rules about what you should and shouldn't wear. In
Asian and Muslim countries, you shouldn't reveal the body, especially women,
who should wear long-sleeved blouses and skirts below the knee. In Japan, you
should take off your shoes when entering a house or a restaurant. Remember to
place them neatly together facing the door you came in. This is also true in China,
Korea, Thailand, and Iran.

* Food and drink

In Italy, Spain, and Latin America, lunch is often the biggest meal of the
day, and can last two or three hours. For this reason many people eat a light
breakfast and a late dinner. In Britain, you might have a business lunch and do
business as you eat. In Mexico and Japan, many people prefer not to discuss
business while eating. Lunch is time to relax and socialize, and the Japanese rarely
drink alcohol at lunchtime. In Britain and the United States, it's not unusual to have
a business meeting over breakfast, and in China it's common to have business
banquets, but you shouldn't discuss during the meal.

* Doing business

In most countries, an exchange of business cards is essential for all
introductions. You should include your company name and your position. If you
are going to a country where your language is not widely spoken, you can get the
reverse side of your card printed in the local language. In Japan you must present
your card with both hands, with the writing facing the person you are giving it to.
In many countries business hours are from 9.00 or 10.00 to 5.00 or 6.00. However,
in some countries, such as Greece, Italy, and Spain, some people close in the early
afternoon for a couple of hours then remain open until the evening. Japanese
business people consider it their professional duty to go out after work with
colleagues to restaurants, bars, or nightclubs. If you are invited, you shouldn't
refuse, even if you don't feel like staying out late.

EXTRA TIPS

In many Asian cultures, it is acceptable to smack your lips when you eat. It
means that the food is good.

* In France, you shouldn't sit down in a café until you've shaken hands with
everyone you know.

* In India and the Middle East, you must never use the left hand for greeting,
eating, or drinking.

* In China, your host will keep refilling your dish unless you lay your
chopsticks across your bowl.
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* Most South Americans and Mexican like to stand very close to the person
they're talking to. You shouldn't back away.

* In Russia, you must match your hosts drink for drink or they will think you
unfriendly.

* In Ireland, social events sometimes end with singing and dancing. You
may be asked to sing.

* In America, you should eat your hamburger with both hands and as quickly
as possible. You shouldn't try to have a conversation until it is eaten.

Here is a sample test. Imagine you have arranged a meeting at four o’clock.
What time should you expect your foreign business colleagues to arrive? If they
are German, they’ll be bang on time. If they are American, they’ll probably be 15
minutes early. If they are British, they’ll be 15 minutes late, and you should allow
up to an hour for the Italians.

When the European community began to increase in size, several guide
books appeared giving advice on international etiquette. At first many people
thought this was a joke, especially the British, who seemed to assume that the
widespread understanding of their language meant a corresponding understanding
of English customs. Very soon they had to change their ideas, as they realized that
they had a lot to learn about how to behave with their business friends.

For example: The British are happy to have the business lunch and discuss
business matters with a drink during the meal; the Japanese prefer not to work
while eating. Lunch is a time to relax and get to know one another, and they rarely
drink at lunch time. The Germans like to talk business before dinner; the French
like to eat first and talk afterwards. They have to be well fed and watered before
they discuss anything. Talking off your jacket and rolling up you sleeves is a sign
of getting down towork in Britain and Holland, but in Germany people regard it as
taking it easy. American executives sometimes signal their feelings of ease and
importance in their offices by putting their feet on the desk whilst on the telephone.
In Japan, people would be shocked. Showing the soles of your feet is the height of
bad manners. It is a social insult only exceeded by blowing your nose in public.

The Japanese have perhaps the strictest rules of social and business
behaviour. Seniority is very important, and a younger man should never be sent to
complete a business deal with an older Japanese man. The Japanese business card
almost needs a rulebook of its own. You must exchange business cards
immediately on meeting because it is essential to establish everyone’s status and
position. When it is handed to a person in a superior position, it must be given and
received with both hands, and you must take time to read it carefully, and not just
put it in your pocket! Also the bow is a very important part of greeting someone.
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You should not expect the Japanese to shake hands. Bowing the head is a mark of
respect and the first bow of the day should be lower than when you meet thereafter.

The Americans sometimes find it difficult to accept the more formal
Japanese manners. They prefer to be casual and more informal, as illustrated by the
universal “Have a nice day!” American waiters have one-word imperative
“Enjoy!ﬂ,

The British, of course, are cool and reserved. The great topic of conversation
between strangers in Britain is the weather-unemotional and impersonal. In
America the great topic between strangers is the search to find Geographical link.
"Oh, really? You live in Ohaio? I had an uncle who once worked there.”

Text for discussion in groups and pairs (dialogues)

21 Fascinating Types of Tourists Around The World

There are so many different types of tourists around the world and it is important
that we understand the different types of tourists in order to be able to ensure that
the tourism industry meets their needs. Heck, it wouldn’t make sense to try to sell
kids clubs tickets to tourists are are mostly elderly and without young children, just
as it wouldn’t make much sense to sell volunteer tourism trips to tourists who just
want to relax by the poolside for their annual vacation!

From a tourism management perspective, we need to understand the different types
of tourists so that we can provide each tourist type with the products and the
services that best suit their needs and demands. So in this article I will introduce
you to the the major types of tourists, are you ready to learn more? Read on....

Cohen’s types of tourists

Cohen’s tourist typology was one of the first major typologies developed in
the travel and tourism industry.

Erik Cohenis an Emeritus Professor in the Department of Sociology and Anthropology, Hebrew
University of Jerusalem. Erik focuses his research in Social Anthropology, Sociological Theory and
Tourism Studies. Cohen’s tourist typology is a model that aims to categorise tourists into different types.
Cohen’s theory is well known as being the first to attempt to categorise types of tourists. Cohen derived
this theory on the types of tourists based on his knowledge of sociology and anthropology and applied it
to the context of tourism, he is not necessary a tourism specialist. Cohen’s theory was first published in
1972 in his article entitles ‘Towards a Sociology of International Tourism. Whilst a lot has clearly
changed in the tourism industry since the 1970, Cohen’s tourist typology has continued to be used as a
guide for understanding the different types of tourists throughout the years by academics and tourism
industry professionals.
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The types of tourists identified by Cohen in his typology are based on a
continuum- a spectrum that allows tourists to be placed at some point between the
familiar and the novel. Essentially, Cohen teaches us that there are many different
types of tourists, some who seek familiar experiences (such as familiar food
chains, branded accommaodation options that they know or languages that they can
speak), others who seek entirely new experiences (new cultures, new locations,
new languages etc) and those who fall somewhere in between.

The Drifer

Drifters typically have an authentic and deep immersive tourism experience, opting
for staying with members of the local community rather than in hotels and
spending their time in the local community. They seek adventure and plan their
own itineraries. This type of tourist always opts for novelty over familiarity- you
won’t see a Drifter eating in McDonalds or shopping in Zara! The Drifter is the
type of tourist that is least connected with the mass tourism industry.

The Explorer

Explorers also seek novelty over the familiar, however these types of tourists do
often have a little more interaction with the commodities associated with the
tourism industry. For example, an Explorer may travel independently and enjoy an
immersive cultural experience, but they may rest their head on a hotel pillow at the
end of the day. This type of tourist will generally eat and shop local, but don’t be
surprised if they enjoy a Big Mac from time to time too.

The Individual Mass Tourist
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The Individual Mass Tourist seeks the familiar rather than the new. These types of
tourists want familiar food, they want to be able to communicate in a familiar
language and they want to stay in types of accommodation that they are familiar
with. However, the Individual Mass Tourist is not constrained by the likes of group
tours and activities- yes, they may book their holiday through a travel or use a local
tour guide, but they will typically opt for solo travel over group tours.

The Organised Mass Tourist

The Organised Mass Tourist seeks the familiar, typically as part of an organised
group. These types of tourists seek the familiar over novelty every time and they
are often found with tour guides and undertaking group tours. The Organised Mass
Tourist will generally have an itinerary or a plan and they will stick to it.

Plog’s types of tourists

Stanley Plog is another tourism academic who categorised types of tourists in his
